
Operations Management presents a broad introduction to the fi eld of 
operations in a realistic and applicable manner, while off ering the larg-
est and most diverse collection of problems on the market. The prob-
lems found in this text also contain ample support—found in the book’s 
solved-problems, worked examples, and MyOMLab —to help students 
complete and understand assignments particularly when they’re not in 
class. 

Features of the First Canadian edition:

Rapid Reviews - This detailed yet concise summary of the main points and 
equations in the chapter helps students prepare for homework, exams, 
and lectures by capturing the essence of the material. Each Rapid Review 
also includes a self-test, with questions linked to the learning objectives 
in that chapter. Key terms introduced in the chapter are part of the Rapid 
Review.

Integration of Ethics - The topic is addressed in most chapters and at the 
end of each chapter we present an Ethical Dilemma that can be used for 
classroom discussion or homework.
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Chapter Features:

• Chapter Summary 
• Key Terms
• Ethical Dilemma box
• Discussion Questions
• Solved Problems
• Problems
• Case Studies - 2-4 Case Studies per chapter
• Bibliography
• Rapid Review
• Application Extensions

MyOMLab

This powerful tool ties together all elements in this book into an innova-
tive learning tool, an exam tool, a homework tool, and an assessment 
center. By using myomlab, instructors can assign thousands of problems 
from the text and/or problems/questions from the test item fi le for their 
students to take online at any time, as determined by the instructor.
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